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Sustainability

Report 2011
Summary
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2011 Highlights
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Today, sustainability is broader

than a “green strategy”. It is a

game changer. With this in mind,

we are inventing the fragrance

and flavor business of the future.

Context
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Our 2011 Report
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Embrace 2015 Sustainability Goals
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Sustainability is Integrated 

throughout our business. Our 

sense of individual and 

collective responsibility ensures 

our long term success. 

We partner with passionate 

people across sectors to 

address sustainability 

challenges. We convene, engage 

and innovate. Together, we can 

achieve more than alone. 

Sustainability is a journey. We 

push boundaries year after year, 

and have been recognized for 

our sustainability leadership. 

We share what we learn to 

inspire.

Our Sustainability Philosophy 
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Europe 

Solar Energy & 
Water/ Energy 

Efficiency USA

Solar Energy &  
Water/ Energy 

Efficiency 

Brazil 

Sustainable Copahu
Oil, Sustainability 

Awards for Creation & 
Development Center  

China 

Safety  Training, 
Solar Energy & 
Water/ Energy 

Efficiency  

India 

Health & Safety 
Training, 

Consumer Insights, 
Inclusive Business, 
Nutrition Research.

Africa

Sustainable Vanilla, 
Building Local 

Flavor Clusters,  
New Nutritional 

Products.

Everyone, Everywhere, Everyday
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Partnerships
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In
d
u
s
tr

y
 F

ir
s
ts • 1991 Business 

charter for 
sustainable 
development. 

• UN Global 
Compact, CEO 
water mandate, 
World Safety 
Declaration.

• Sustainability 
Council, an 
external advisory 
board of recognized 
global experts.

R
e
c
e
n

t 
A

w
a
rd

s • DuPont Safety 
Award. 

• Ethical 
Corporation 
“Best Private 
Company”.

• Governance 
medal from 
International 
Academy of 
Quality.

Industry Leadership
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Our “3G” Model
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Transparency: providing traceability and certification.

Results: making measurable social, economic and 

environmental impacts.

Availability: securing availability of quality natural raw   

materials at a fair price.

Collaboration: gaining access to new resources 

through strategic partnerships 

Empowerment: reinforcing livelihood systems 

through health, education and income generation. 

Governance 
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Green
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@

with customers, 

consumers & 

communities.Sustainability & 

Base of the Pyramid

Growth
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• Our Sustainable sourcing program to include projects in Guatemala (Patchouli) and 
India (Floral). 

Expand

• Continue our internal change process through sustainability learning and leadership 
development, fully integrating sustainability into our business cycle.

Engage

• A sustainability program focused on China. 

Launch 

• Our sustainability index for synthetic ingredients. 

Scale Up

• Our consumer insights methodology in Africa to better understand consumer needs. 

Replicate

Our 2012 Priorities 
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- 2º year printed in Portuguese

- 1st year printed in Spanish

-1st year according to GRI standards (Nível C+)

- 6th year validated externally (SGS)
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